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JOB DESCRIPTION 

	Job Title:

	Creative Programme Manager 

	Reports to:

	Head of Exhibitions and Programming 

	Department:
	Exhibitions & Programming


Purpose of the Job

The postholder will balance creativity and innovation with project management discipline, and will lead on the delivery of major exhibitions, gallery redisplays, programming initiatives, and creative partnerships across all B&HM’s sites: the Royal Pavilion, Brighton Museum & Art Gallery, Preston Manor, Hove Museum of Creativity, and the Booth Museum.
The role holder will be a creative and visionary exhibition maker and will play a key role in shaping and delivering compelling, audience-focused exhibitions, gallery displays, and experiences that engage diverse audiences and support Brighton & Hove Museum’s (B&HM) commercial and strategic objectives.

To manage a Creative Programmer and Programme Assistant.

Principal Accountabilities

1. Exhibition Making & Creative Leadership
· Lead the creative development and project management of large-scale exhibitions from concept to completion.

· Shape exhibitions with bold, imaginative approaches that use objects to talk about art, culture, history and the natural world in new and engaging ways.

· Create and develop high-quality interpretive content, including exhibition text, online and guide material, AV and audio content. 

· Ensure the security, care and logistical management of loans from external institutions and private lenders.

2. Visitor Experience & Audience Engagement
· Develop programmes that place the visitor experience at the heart of exhibition and display design.

· Understand and respond to the needs of a wide range of audiences, including underrepresented and priority groups.

· Champion access, inclusion and learning throughout the programming process.
3. Project and Programme Management
· Contribute to the creation of a dynamic, cohesive programme of exhibitions and public events across all B&HM sites.

· Oversee planning, delivery and evaluation of projects, maintaining clear timelines, budgets, and stakeholder communications.

· Work collaboratively with internal teams, designers and external partners to shape innovative, cross-disciplinary projects.

4. Partnerships & Strategic Development
· Forge partnerships with cultural organisations, community groups and artists to enhance B&HM’s public offer.

· Contribute to the development of B&HM’s role within the cultural landscape of the city, region and beyond.

5. Quality, Research & Evaluation
· Lead or oversee evaluation and research that informs programme development and demonstrate impact.

· Contribute to organisational development through knowledge-sharing, reflective practice, and a commitment to innovation.

6. Commercial and Financial Responsibilities
· Contribute to achieving audience and income targets through effective planning, audience insight, and strategic programming choices.

· Work with Development, Commercial and Marketing teams to identify and realise sponsorship, funding and retail opportunities.

· Manage delegated budgets effectively, ensuring value for money, effective procurement and alignment with organisational priorities.

7. Support & Supervision
· Supervise and support temporary staff, placements, and volunteers as required, fostering a positive and creative working environment.

· Line-manage and support the Creative Programmer and Programme Assistant in the delivery of their work.

General Accountabilities

To develop practices within the Trust that uphold and develop the principles of the Trust’s Equality in Employment Policy and the Equalities Policy in relation to staff and to service provision.

To be responsible for the implementation of, and compliance with, the provisions of legislation relating to the health and safety and safeguarding of such employees and areas of the workplace as fall under your direct control and for complying with legislation relating to such works and contracts as are within your direct responsibility.

The list of duties in the job description should not be regarded as exclusive or exhaustive.  There will be other duties and requirements associated with your job and, in addition, as a term of your employment you may be required to undertake various other duties as may reasonably be required. All staff will occasionally be asked to work front-of-house across any of our sites.

All staff will have an individual work plan explaining how they are contributing to the delivery of our vision and business plan which will be updated annually. 

Every member of staff will work as one team looking after five sites and three gardens. They will:

· Be visitor focused and business-like.

· Be a great museum professional.

· Always be listening and learning.

· Be an ambassador for B&HM.

Your duties will be as set out in the above job description but please note that the Trust reserves the right to update your job description, from time to time, to reflect changes in, or to, your job.  

You will be consulted about any proposed changes.
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PERSON SPECIFICATION
	Job Title:

	Creative Programme Manager 

	Reports to:

	Head of Exhibitions and Programming 

	Department 
	Engagement and Public Programmes


Essential Criteria

	Job Related Education, Qualifications & Knowledge
	· Educated to degree level or equivalent, or with substantial relevant professional experience in museums, exhibitions, arts or heritage.

· Strong knowledge of museum collections and their potential to inspire engaging, inclusive exhibitions and public programmes.

· Understanding of current issues, agendas and best practice across the museum and cultural sectors, including access, learning and inclusion.

· Knowledge of collections management, conservation, environmental and security protocols relating to loans and display of museum objects.

· Familiarity with the full lifecycle of exhibition development, including commissioning designers, artists and makers, loan negotiations, insurance, transport and object care.



	Experience
	· A strong track record of developing and delivering successful exhibitions, gallery redisplays and public programmes in a museum, gallery or cultural setting.

· Experience of working creatively and collaboratively with artists, community groups, and cultural organisations to develop co-produced or partnership-based projects.

· Proven ability to engage a wide range of audiences, including underrepresented communities, through accessible and inclusive programming.

· Demonstrable experience of complex project management, including managing multiple concurrent projects, budget planning and delivery to meet strategic and commercial objectives.

· Experience of leading or contributing to the evaluation of exhibitions or audience engagement programmes, using research and insight to inform future planning.

· Experience of developing project briefs for 3D/2D designers, artists and suppliers, tendering packages of work and managing contracts.  

· Experience of exhibition interpretation and content development, including writing and editing text, creating content for audio and digital formats.

· Experience of working within a strategic or commercial framework, aligning programming with organisational business goals or income generation targets.

	Skills & Abilities
	· Strong creative thinking and curatorial vision, with the ability to translate ideas into compelling, visitor-centred exhibitions.

· Excellent project management and organisational skills, with the ability to manage competing priorities and meet deadlines under pressure.

· Strong communication skills, including the ability to make clear, engaging interpretive content and communicate effectively with a wide range of stakeholders.

· Ability to build and maintain positive, productive relationships with partners, artists, colleagues and collaborators.

· Leadership and team management skills, with the ability to support, motivate and develop staff, volunteers and collaborators.

· High level of digital literacy, including Microsoft Office, email, databases, and confidence in using digital platforms for communication and content creation.

· A proactive, flexible and solution-focused approach to problem-solving.

· An interest in and commitment to engaging audiences through imaginative use of museum collections, exhibitions and experiences.



	Equalities
	· To uphold and carry out the duties of the post with due regard to B&HM’s Equalities and Equality in Employment Policies.

· Demonstrable commitment to inclusive practice, equality and diversity, both in audience engagement and in collaborative working practices.

· Understanding of the importance of access and representation within public programming and interpretation.

	Other requirements
	· Commitment to acquiring awareness of current Health & Safety legislation as it applies to the area of policy and practice as it applies in their area of work
· Ability to co-operate and adhere to Health & Safety Policy, practices and instructions
· Awareness of the need to identify hazards in the area of responsibility and the ability to contribute to an assessment and management of the associated risks
· Willingness to work weekends and evenings
· Commitment to continuing professional development and a willingness to learn
· Commitment to delivering a high level of customer satisfaction


